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The COVID-19 misinformation 72 World Health

s

U 1‘; Organization

harm health

Methanol, ethanol, and bleach are poisons. FACT:
Drinking them can lead to disability and death.

Methanol, ethanol and bleach are sometimes D r i n k i n g me t h ano I r
Surtaces - howeuer you should never drink ethanol or bleach
them. They will not kill the virus in your body D 0 E S N OT p I"EVE I'It
and they will harm your internal organs. or cure COVI D = 1 9
To protect yourself against COVID-19, disinfect 3 an d can b O
mormrleigsoin gy ool extremely

angerous

o

alcohol for that. Make sure you clean your ‘ R

hands frequently and thoroughly and avoid

touching your eyes, mouth and nose. t
-

% ) World Health HCOVID19 #coronavirus

Organization 5 April 2020
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{‘fﬁ World Health

A
Health Literacy saves lives %) organication

Address harmful effects of infodemics and
health misinformation

Reduce burden of infodemic and mortality
from unhealthy and harmful health
behaviors

Develop and maintain trust in health
authorities, health service delivery, and
public health response, as well as science

Preparedness to boost resilience of
individuals to health misinformation and
support health literacy with universal access
to credible health information

Reduce confusion, risk-taking and harmful
attitudes and behaviors
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GENERAL APPROACH TO TACKLE MISINFORMATION:

—.already out there JRUTETN G GELWTOITEN | expected

mi“hE MEFIEEEE::E—:!; Myth is largely unknown Visibility of “Prebunk” or
r = = & ? -
but be prepared. misinformation? inoculate

» Provide warning.
« Explain misleading

Provide accurate ) ) i techniques.
information, Setting agenda is possible Framing and
withhold debunking agenda fluid?
S0 you set agenda.

Myth has traction

Framing is fixed

Debunk often
and properly

Lead with the facts, but
[ FACT only If It"'s clear and sticky.

[ FACT ]




6 PRINCIPLES OF CRISIS & EMERGENCY RISK COMMUNICATION

/'-\»“‘ L:\ Be First:
¥ pjl B, T Crises are time-sensitive. Communicating information quickly is
5 5, A "=3 2 i crucial. For members of the public, the first source of information often

A\

by T ALY
\\_\-?Eg;;‘f’ becomes the preferred source.

Be Right:
Accuracy establishes credibility. Information can include what is known,
what is not known, and what is being done to fill in the gaps.

Be Credible:

Honesty and truthfulness should not be compromised during crises.

Express Empathy:

Crises create harm, and the suffering should be acknowledged in
words. Addressing what people are feeling, and the challenges they
face, builds trust and rapport

Promote Action:
Giving people meaningful things to do calms anxiety, helps restore
order, and promotes some sense of control.?

Show Respect:

Respectful communication is particularly important when people
feel vulnerable. Respectful communication promotes cooperation
and rapport.
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Some Media Literacy initiatives

e BEFORE YOU SHARE, THINK:
DRAFT

(1) WHO made it?

Protection (1) WHAT is the source?

(1) WHERE did it come from?

deception
P (W) WHY are you sharing this?

(W) WHEN was it published?

firstdraftnews.com W

HTAKECAREBEFOREYOUSHARE (<3 @

free two-week SMS course to protect “Pause. Take care before you share”

yourself and your community from campaign encourages people to stop
misinformation and verify sources before deciding

whether to share any content online
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Development of digital literacy tools
Vaccine Module Of Gamified Behaviour Change Intervention

Gets players practising critical thinking through quizzes
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COVID19 Misinfo Portal

Misinfo Watch Twitter Pandemic Archive Claim Types Misinfo Report

Note: Be with & Chrome or Firefox Browser

Il ©
=

© Lawnch COVIDGIoba| Misinto Dashtoard

The COVID19MisInfo.org Portal is a rapid response project of the
School of Management in Toronto, Canada. The project is funded

R h (CIHR), _C E nd the W He g
is to study the nature and scale of COVID-19 misinformation and t

research. | ]

3 :
. Oraan o
i v Organization

Fact-Checking Abourt Q .

at Ted Rogers
of H
(WHO). The aim of this project
serve as a hub for infodemic

Lessons Learned

v Misinformation starts from the top:
Governments and public health agencies are
contributing to the infodemic

.

To instill confidence, set expectation: resterate again
& again that this is a new virus and that
recommendations will change with more data

There needs to be more coordination between
agencies w/in each country: agree on common
terms of reference, and revisit them often

And to account for regional differences and a media
ecosystem not bounded by gecgraphy, clearly state
who s the intended audience.

v Social media influencers already have an
audience

Draft influencers into the effort carly

Create scentifically accurate content that can be
mixed & remixed, thus allowing for some creativity
and personal branding by Influencers and the public.

COVID19MISINFO.ORG

COAIE SOK THE NS OJMAT O, STAY FORTHE FACTY

25

Work with domain registrars to act against
fraudulent COVID-19 websites
* New websites are an important vector for the spread of
COVID-19 masinformation. Halt all automated
registration of domains with words related to COVID-
19. All new refated domain registrations must be vetted
by a human,
Work with mainstream media to implement "old
or outdated article” feature
«  This will reduce the number of old stories that get
weaponized and recirculated as new by bad actors.
Run PSA about the infodemic & educate people on
how to develop and practice "digital hygiene"

« Teach people that it's socially acceptable to retract and
delete inaccurate posts that they might have shared

i
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WHO EARS
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WHO SOCIAL LISTENING SUPPORT

Training and empowering health mformation professionals
10 respond earlier to the infodemic, with daily analysis of
changing COVID-19 conversations shared publicly online.

M1 oy TR

Whart ase pacphe talang atout?

Integrative anakytical service bringing together disparate DY RIREHATE

data sources 10 help countries detect changing attitudes
and critical information gaps. Big data and Al analytics
complenents surveys and epidemiological data for near-
real-time infodemic insights helping decision-makers
adapt public health programmes to best serve their
communities.
Since 15.12.2020

30 countries

0 languages analyzed
* 41 COVID-19 categories tracke
+ More than 50 milfion post

See www.who-ears.com

iyt 4 god

WHO Social Listening Taxonomy for COVID-19

Purnat T, Wacca P, Czerniak C et al. 2021. hitps:

WHO Infoermation Metwork for Epidemics (EPI-W
digital intelligence analysis methodology for wee

key concerns expressed in online conversations.

infodemiclogy.jmirorg/2021/1/230971

M), in collaboration with research pariners, developed a public health

analysis of digital media data to identify, categorize, and understand the

Dirawing from 10 open data sources amd fora (e.g., Twitter, Blogs, Facebook, Reddit, Forums, Comments, Instagram,
Product Reviews, YouTube, Google Tremds Data) and conversations observed about COVID-18.

Baoolean strings for each fopic with different keywords that have been mentioned in conjunction with any mention of COVID-

18 in all its different forms.

All this data is analyzed intermally to identify prionity issues based on volume and welocity.

As of 13 July 2021

We have processed more

thamn 1. on mentions

of COVID-19.

1.39 billion were directly
related to our public
health taxonomy.

Including 70 million
likely to be a question on
fio-
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. . The Vaccination Demand
Vaccination Observatory is a multi-stakeholder
Demand global initiative to identify, track, and
Observatory respond to vaccine hesitancy and

misinformation.

unicef &

1'|1'_'_:|I' varye al (]

These founding organizations bring expertise in health communications, media
monitaring and analysis, content development, research, RCCE and demand gensaration.




AIRA Y

® Membership: 15 members (incl. UNICEF, Gavi, IFRC,
UNESCO, Africa Check, etc.) Afiica lifodeiilc

® Coordination: develops, implements an integrated Response Alliance
workflow and ways of working with key WHO units, and AWHO-HOSTED NETWORK
with the RCCE Collective Service and ensuring
coordination with partners e») +C . 1

=i : w7
® Joint Projects: e.g. joint RCCE & Infodemic unicef IFRC  smeac

Management report for East/Southern Africa region,
joint research and lessons learnt efforts with the RCCE
collective service in AFRO, and amplifying content with

the Saatchi/ Africa CDC/ AIRA campaign in South Africa Afri ﬂ -
@z oo PESAET &

® Capacity building: empower Country offices with the
knowledge, resources and tools to be able to manage
infodemics independently

™ Verified
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ViralFactsAfrica U | Kf__\gg @ Response Aliance

Viral Facts Africa is a social content initiative to
disrupt health misinformation and close
information gaps.

We’re providing open access to quality content to
trusted media organizations.

Viral Facts is a network of trusted public health institutions and fact

checkers working to make scientific fact-based health information, fact

checks, debunks and misinformation literacy content highly visual,
aging and shareable across social platforms.

Viral Facts Africa was launched in March 2021.




Main takeaways (V) Facts

" AFRICA

Social media listenin ; :
systems and a weekﬁ, Establish and
Infodemic Trend Report

listing rumours and easy +
to implement action to

counter the spread of
misinformation

maintain networks
with tech experts and
fact-checkers. Create
WhatsApp groups to

. speed up info-sharing |
h -/I

.

Test, fail, learn, retest, and engage with community influencers

Posts using colloguial,
plainspoken language
and drove relatability
for the audience result
more effective for
younger audiences

i (St &) god

Africa Infodemic
Response Alliance

A WASOHOE TED WE TR




Mafindo’s Roadmap for Action: Inoculation Model Against Hoax 0';&4' 433.03
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Literacy:
Digital

Information
Media




Timeline of Platform Responses: e i e e
March — April 2020
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% World Health
o 3 ¥ Organization

Iran without Corona T

Started on 28 Feb 2020
Volunteer Doctors and Artists

Providing reliable COVID-19 information
and debunking misinfos

l®.16.3k followers, top post 36.9K likes

o 852 subs, top post view 9.5k

28N zo21 | Thie of the presentation
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Marham Audio Dramas

Focus on resilience during home stays, quarantine, and loss of loved ones
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5 among people in which
1ge information and ideas in
nunities and networks.
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